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SugORY OF JUSTICH, HUMAN RIGHTS ANI Yy, A
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“Dr. C.1, Gupta LAgy

1

)
L]

INTRODUCTION
Groups betong to the vulnerably, disadvantaped or deprived BYoups of yy, |
L] . u ‘
ovtra attention fo the area of himan rights, The sald ¢ mdely'.[
Xtra a!lenllnnd u

I'Q;LsOn&' l'q

tnl“‘
svctnle further periils ‘teasonable classification’ st the ;
sooond, the prmt‘ll‘l“ further po $ ication’ apg in Tast s "t::‘,,“:
¥

there must be an equality betore the law and equal protection of the lay, o 3 p'i"‘iplg
fictly 5
m

the all. However, the said rule can be relaxed when a class of 8Toup canp, :
. . \ . 0 cam
other after putting all efforts due to its socio, economic, cultura] of othery; wig,

RIVUpS wquite
hit the seallold of equality on the contrary it constitutes jusiice for 1,

conerpt of vquality permils equality amongst the equal ang not amgp

. ISE co .,
Spevial provisions in favour of said group on the contrary constityte justice "t

The said groups are called vulnerable, disadvantaged or deprived sections of the o

The said population traditionally encountered discrimination, disadvany,,
deprivations only on the basis of sex, origin national, social or cultural, age ot Theseg:;
generally include women, children, aged persons and socially backward g Indi
Constitution does imbibe concerned with the said groups both through the fundameny,
rights and directive principles. Since this study is restricted on to the extent of th
governance through the fundamental rights therefore it will be restricted only to the gro
consist of women, children, scheduled caste, scheduled tribeg and socially a

educationally backward.

I~

AN
. -.‘:J e N [ e
CAR
' J "_. 1

e

A \,‘T ‘,"' p

N

“LLB, DLL, DCL LLM,, Ph.D., PDF, Head Department of Law, Jagannath University, Jaipur
1 John Rawls, The Theory of Justice.
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AN EMPIRICAL STUDY ON IMPACT OF GRGANIZATIONAL CULTURE ON

EMPLOYEE PERFORMANCE |
_ Dr. Kapil Khaﬁé[.'._r
Dr. Shweta Pradip Bhatia™
Ms. 'Subodh Rathore™*
. ABSTRACT

B ' Culture may have a huge impact on the perfom':anc? of alf c;!i;ganfzatioris_amund the world, The -
study on. this exploration work is lo access analytically’ the effect of orgapizatianal culture on
ggrs workeremployee performance Ulllizing some sefecled advanged gduc?b'on- inglitutes in southerr
1358 Rafasihan as case slucly. The invésligation secured on the objeclive {o° decide the effect of arganjzation:

33 - culture on' emiplayee performance. anid fo-find out the components that impact the emplayee performance

N irvisw QForganizational performance. - o o .

KeZWOﬁ:fs Organizafiona!-'cwfure, Employée Performapce, Productive -W‘;’%Fs!":‘j? ‘Environmenl,

ot : L i i« "
4 Introduction . R o . { o .o
Organizational cultire alludés to the beliefs. {convictions) and values :thal have existed in ans
st Organization for a long-lasting duratiop, the convictions of jhe staff and the, predicted. éstiation:fthelry .
work that will impact their aifitudes and behaviour. Qrganizational culture serves as a contyol system tg o '
chahnel befiaviours toward wanted behaviours and far from undesired pr'ac-:lfces."Eﬁhanc;ng: émployet ST
performance has been on the highest point of the organizalional agenda. The work cullute of an ‘\"'.
p3§ organization is. resulting from the organization's vital purpose and qualities. The emplayees and = o
8 2dministration are the key factors in making a produclive workplace. Before thoosing a jobr an’Imminent -,

;5§ employee nonhally investigates the work culture of an graanization witly a view to ali the more lkely
552 adjust him to it. It fyrther helps in addilionally characterizipg his part In the dﬁn""'ﬁdn and relations with

g the adminjstratich. To study about the effect of organizational culture on employee performance, it is
fundamental to comprehend the organizational culture anf distingtive parts of employee performance.

3§ Literature Review ' _ | o
. Qrgdnizalional cullure is the environment that infests the Interior of an organization or
association, Cﬁrganizétional cullure was likewise recognized as what was passed on to the people within
the organization, what they experienced, believed, and illustrated (Nadler M and-Nadler D., 1988). .

As per Ojo (2008) in spite of the abundantstudles on organizationalculture. over the most .
recent couple.af decades, the experimental evidence rising up-out-of different investigations about the
impggt of organizational culttire an performance have so far ylelded blended oulcomes that are uncertain
and conflicting, He additionally eXpresses that researchers agree on the way that there 1$ no agreement
on the exact.idea of the connection between organizationat culture and performance.

Organizallonal culture has-the Capadily 1o upgrade organizational performance, employee work
salisfaction, and thie feeling f certainty ahout critical Iljiﬂkin (Kotter, 2012). @n the off chance that an -
ShOTEON .
sorspy
RES

Ny

organizational culture ends up incongruent with the esires for Inner as well as outer
P

stakeholders, the organization’s effecliveness can _Qgh appened with a few organizations
(Emst, 2001 - | e | |
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Asset Pricing Model is yet.extensively, utilized iy applizations and'practiea] scenarip, ie. estimation of cgst of equity -~

ad

’ Vq!-z, Issue-1” .‘ ' _.*\mitx.lounmlofStrat_cgic'l\'Ianagcment : - Mayiﬂlﬂ

+ . T v
o L ‘Empirical Analysis of CAPM in determining St’oclg Valnation
Dr. Kapil Khatter, y againath University, Jaipur, India
- Dr.Nidhi Kalfs, Jagannath University, Jaipur; Indja _

companies by market capitalizatiog on Nationa} Stock E:.:chmge,-, India,
Key Words: CAPM, Stock Va_!uatioh; Asset'l Pricing; A;bin-age, risk, retorn,
JEL Codess DRI G32 .~ . . -

. Introducijon - T o L. Y M Do {

n the year 1964 and it was built on the Markowitz mgde] of portfolio (1958). Almost 55 years later, the Capita] ' ]

e - -“"«'_1{.‘-‘:--.- . I

risk that is originated by the change in market environment and also'influences the securities available in the market,
Non-systematig tisk is the part-of risk that is not occunred because of the market risk and comprises security specific
and hence distinetive 10 that security, Non-systematic risk might be' minimized by bpting Proper mix of portfolio; the .
Systematic risk js non-diversifiable and car’t bo removed by diversification, . : :

e s - ..

>

1
- - .

* - Magket is in perfect competition and single investor cannot influence prices, with no transaction cost

*  Personal income tdy is assumed as zerp : ' :

*  Investors can borrm_v the desired funds at risk-less rates. .

the estimated Surplns refurn on every asset is directly relative to the systematic
in excess of the refuns yield from the risk free assets deceits in the centre phase,
usk free asset'means an asset which has Zero variations, These assets must have zero conrelation with any other
asset. The returng generated from risk free asset are the.libegated retumns and there is ng involvement of uncertainty, e
Systematic rigk of an asset () is defined as: - _ e

The CAPM Ielationship states that
sk invelved, The *surplus returps’

" B=COVialoly  * -« .-

oty N - lesin,
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AN EMPIRICAL STUDY ON IMPACT OF ORGANIZATIONAL CULTURE ON
EMPLOYEE PERFORMANCE

Dr. Kapil Khatter"
Dr. Shweta Pradip Bhatia™
Ms. Subodh Rathore’*

ABSTRACT

+3 Culfure may have a huge .'mpact on the perdormance of all organizalions around the world. The
v study on this exploration work is fo access analytically the effect of organizational cullure on
3 worker/employee performance ulilizing some selected advanced education inslitules in southem
. Rafasthan as case study. The investigalion secured on the objective fo decide the effect of organizalion
3 cu!fure on empfayee performance and fo find out the components that impact the emp!oyee performance

Keywords: Organizalional Culture, Employee Performance, Productive Workpface% Enyimrimenr.
— j

B3 Introduction : = '
; Organizational culture alludes to the beliefs (convictions) and values that have existed in an®:
organization for a long-lasting duration, the convictions of the staff and thé predicted estimation: of theirg
3 work that will impact their altitudes and behaviour. Orgamzatronal culture serves as a contro! system fo 5
i channel befaviours toward wanted behaviours and far from undesired practices. Enhancing employee .
1 performance has been on the highest point of the organizalional agenda. The work culiure of an
¥ organization is. resulting from the organization's vital purpose and qualities. The emplayees and ¢
1894 administralion are the key factors in making a productive workplace. Before choosing a job an imminent
¥ employee normally investigates the work culture of an organlzatlon with a view to all the more likely
§ adjust him to it. It further helps in additionally characterizing his part in the organizalion and relations with
22E the administration. To study about the effect of organizational culture on empfoyee performance, it is
fundamental to comprehend the organizational culture and distinclive parts of e_mployee performance,

Literature Review

Organizational culture is the environment that infests the mtenor of an organization or
Rz, association. Organizational culture was likewise recognized as what was passed on to the people within
] O{he organizalion, what they experienced, believed, and illustrated (Nadler M and Nadler D., 1998).

As per Ojo (2008) in spite of the abundantstudies on orgamzatlonal culture over the most .
recent couple of decades, the experimental evidence rising up- out of different invesligations about the
impagt of organizational culture on performance have so far ylelded blended outcomes that are uncertain
and conflicting. He additionally expresses that researchers agree on the way that there Is no agreement
on the exact idea of the connection between organizational cullure and performance.

Organizational culture has the capacity to upgrade organizational performance, employee work
satisfaction, and the feeling of cerlainty about critical thinking {Kotter, 2012). ®n the off chance that an
organizational culture ends up incongruent wilh the changing desires for Inner as well as outer
stakeholders, the organizalion's effectiveness can declms-as\llas happened with a few organizations
(Emst, 2001). R YN

b r/f o

‘-\ -
f
Y,

' Professor, Jagannath University, Jalpur, Rajasthan, ‘Indla

" Associate Professor, Jagannath University, Jalpur, Raja.«;ajfmn/Indlsir /
T Research Scholar, Jagannath University, Jalpur, Ra]aEthan} fndia

'.Fu.-h vy : ol
~\¥'¢5_ - -




ERR S 2 §

+

m(r i Kol

¢ Dr. Kapil Khatter, Dr. Shweta Pradip Bhatia & Ms.,Subodh Rathrg; An Empirical Study on....

- Graph 1: Frequency Graph of Gender Clags.of Respondents
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Gender

100
80

60

40
20

H Frequency

K Percent

Adnd When Gender of the respondents was enquired, the results from the table and graph.above
clearly demonstrates that out of total 100 respondents 32 (64%) of the responden

Exvony 18(36%) of the respondents are female. This displays that companies selected for

¥ é considerable amount of female employees implying a greater gender balance ip the w;@placg. e

Table 2: Frequency Table of Experience of Respondents

arei male while,

nalysis possess a

—

By Experience ‘e M.
) Frequency Percent | Valid Percent Cumulative Percent
iy | Valid | Below 3 years 20 40 40 4
Hhat 3-6 years 13 ‘26 26 66
- -;‘3"3 7-12 years 5 10 10 76
Rl 13-16years 6 12 12 88
; {,sz' 17-20 years 6 12 12 - 100
ke Total 50 100 100 '
“ﬁi Graph 2: Frequency Graph of Experience of Respondents
Lt
4 | . 100
an 100 1~ ! B
23 f Ve :
i L b
£ 1 Frequency

8 Percent

in the organization for less than 3 years while
for 3-Gyrs, 10% have worked in the organiza
years and the remaining 12% of the respo

- Respondents were asked about their total working experience in the organization. Resulls were
b then plotted in table 2 and graph 2. From this table it is clear that 40.0% of the respondents have worked

4

TNAT

ThL -‘}:3""'3; i"‘ ""R:!q_,‘; =1,

26,07

hg respondents have worked in the organization
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t h/ VENO
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2% are worked In an organizalion for 13-16
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Graph 4: Frequency Graph of Factors:that Influence EmquyEe Performance Based on
Organizational Culture
100
100 |~ |
go 4~
60 +~
@ Frequen
40 _/ EF . q Cy
20 - % 4 8 5 4 1 2 1 Percent |
0 .:i. : = ) M:‘} —— e , .
Strongly  Agree  Neutral Disagree Strongly  Total
Agree Disgree ] . | t I'
4] 171

From the table above, 54% of the respondents agree, 32% of the respondents strongiy gg;_g__e%-?,@

23X 8% of the respondents are neutral, 4% of the respondents disagree and 2% of the respondents».éff@]}g

sisagree that there are no factors that influence employee’s job performance based on culture. - YOGt
o To find out whether OC put an impact on employee perforrnance or not.followin hypofheg_[?‘eﬁg.é )
L &b -

2 been formulated and evaluated with the help of chi-square test;

.

¥ Hoo: There is no significant impact of organizational culture on employee performan e 1Y,
3 Hy: - There is a significant impact of organizational culturé on ermployee performance. W ';"{r
- Table 5: Test of Hypothesis One S
£ Options Fﬁquency (Observed- ! (Observed- - {Observed:
A . Expected) Expected)® Expected)ile
A%t | Strongly Agree 27 17 289 289
Y [ Agree ' 19 - g a3 8.1
3 ( Neutral 2 -8 64 64
' Disagree 1 -9 81 8.1
7% | Strongly Disagree 1 -9 - ) 8.1
:{2: Total 50 50.6
' Expected frequency = 50/5=10
&1 chi square= I |observed-expected{? = 59.6
Expected

S _ @gree of freedom = (r-1)* (c-1)

' Here from the analysis we have the df is 4 = 9.488, thus the calculated value is higher than the.
5 table value, Hence, Hog i.e. null hypothesis is rejected and the allernate hypothesis is accepted. This
2 . implies that there is a significant impact of organizational culture on employee performance. '

_ Further to find out that factors of OC that influence employees performance exist or not following
hypothesis has been formulated and evaluated with the help of chi-square test;

Hoz:®  There is no factor of organizational culture that influences employee performance _
H:  There are some Faclors of organizational culture influence employee performance.
Table 6: Test of Hypothesis Two

optlons Frequengy {observed- (observed- {observed-
axpected) expectéd)? expected)ie
Strongly Agree 16 5] 36 3.6
|_Agree 27 17 289 289
| Neutral 4 -6 36 3.6
Disagree 2 -8 - s 64 5.4
Strongly Disagree 1 A YN 81 8.1
Total 50 _".’ /‘A- L N \“.4.'\\-"\ 50.6
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ABSTRACT

In today's industrinlized world there is a growing concern among consumers over how food products are being
produced. This concern with how the food products are produced has increased consumers’ inferest towards *natural®
production methods, Organic food serves a5 4 promising alternative for the population concerned shout the
consequences of high amounts of chemical infusions in food items - both in terms of self - consumption as well as
the ill impact on the environment. This research paper is an attempt to gain knowledge about factors affecting
consumers® atfitude towards organic food. products in Dethi-NCR. The author nims to investigate factors that might
influence the consumer’s attitude towards organic products in Delhi.-Respondents were selected through purposive
: sampling method, A well-structured, self-administered questionnaire wes prepared 10 record respondent’s perception.
-OJA factor analysis along with structural equation model technique was conducted on the responses received. The:
study identified four indicators of attitude namely Health Consciousness, Environmental friendly concern, Subjective
Norms and Willingness to Pay. This study can be useful for understanding the attitude of consumers towards organic

food which will help the government, farmers, bossiness in formulating their plan and policies.

KEYWORDS

Health Conscionsness, Environmental Friendly Concern, Subjective Norms and Willingness To Pyy,
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CONSUMER BEHAVIOR TOWARDS PLASTIC MONEY :

SPECIAL REFERENCE HARYANA STATE

YIPIN MITTAL+
Dr, Shweta Bhatigss

Abstract ;

The financial advancement of a nation reljes o the crucial pretended by the financial part. The development of
private/new age banks has changed the financial tasks by utilizing most recent and complex innovations like
Debit and Credit cards, and so on, These administrations have made banking available 24x7 around the world in
this way defeating time.and space hindmncesﬂcexpandinyxs&oﬁcharge cards can be owed to the way that
buyers are getting progressively slanted towards the utilization of plastic cash over conveying money, to evade
burglaries and increment simplicity of taking care of, The credit jdea depends on the guideline of "purchase

currently pay later". It is 2 record that can bo utilized for acquisition of products and ventures the whole way
across the globe,

The renson for the examination was to research purchaser demeanor towards the utilization of electronic
satchels, in Haryana State. For examination, connection and T-test has been applied to contemplate the
connection between administrations offered and client decision of a Mastercard and to look at a noteworthy

Keywords : Banks, Plastic Money, Consumer Attitude, Haryana State, Credit Cards,

the bankers began focusing on this retail market segment with the intensification of the global competition.
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‘r Analytical <tudy of Factors Effecting Job Satisfaction Level of
Fmployees: A Case Study of ICICI Bank in Rajasthan
Dr. Jyotsana Sharma i

Faculty of Management, Jagannath University, Jaipur, Rajasthan
Email: Jyotsna.ssharma@gmail.com

thermactr: From the row few decades the importance of manpower in the organization has

e 2 ~ “1eated as the most important asset, Organization:, in the changing

“cunderstand e the Aey to increase productivity is to keep the aorkers happy. As. a
Crhpiaehip et baerved between productivity and job satisfaction, the organizations
FEETA .. <. o ensure employee job satisfaction in the organizations. Job

ve ' 1 as a positive feeling towards one’s job. When an employee

e e b © 7 " from the job, it indicates that he/she values the job and feels
R “ i loyee job saii-{action in ih: organization has been considered as
.ate them to work harder. BarLs are no encept’” - in this regards.
banks are adipting sev: ! trotegics th ine . se tie level of

- wough this paper effort Lo toen mads & .u.. he ¢ucept and
v The main purpose of the study is to identify te levels of job
f ICICI Bank in Rajasthan and the factoss ¢on ributing to job

“1nly on the Middle level managers. as they forn. a delicate link
_ ' Jevel manage-s and thu plays a significamt roe in the overall
vurking of the BBank.
Wevwaords: Faplaee  fob satisfaction, Productivity, Strategies.

INTRODUCTION

L ] !

st of their life working. They join organizations and irstitutions
"t the purpose of ascertainiag better cconuvinc poition for
.nd job security. People ingage therselves ii: dbs not just to
“also psycholeisaband s 0" el hes slv oy been a subject
1d identify hoe he/she ¢onatl: faction cat - Thais/ter job. Job
Juiranageme ¢ has to huop ooonstant » ¢’ a3 ar ‘ndividual
.:ss and gets affected by 1w facter in the | zanizetion. Job
-~ of emotions towards ond s job. Job satisfactici  an be achieved
at an employee expects from his’ her jo» and whit he/she is
SR e,
‘ 3anking scenario has changed tremendously. Thi. drastic change
'e kank emplc;:ees (both th sically and mert.'y). Keeping in
“anks to a lerce otent ¢ po ds on the ¢ Yeo v e ordination,
n of the bank. smployec o1 the Tankin g - sagenent, it is
sfaction and identify which isctors contr'bate <y job sitisfaction
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-Empirical Analysis of CAPM in determining Stock Valuation

Dr. Kapil Khatter, Jagannath University, J aipur, India
Dr. Nidhi Kalra, Jagennath University, Jaipur, India

Abstract .
Investment theory is based upon the relationship between risk and retum, Capital Asset Pricing Model calculates the
expected return of an asset abgve the risk-free rate and concludes that it is linear to the systematic risk which js
known as beta (B). The objective of the research paper is to examine the application of CAPM by evaluating if the
risk of the stock is related to expected retum and (o gather evidence of stock valuation through SML of ops
companies by market capitalization on National Stock Exchange, India. :

Key Words: CAPM, Stock Valuation, Asset Pricing, Arbitrage, risk, return.
JEL Codes: D81, G32, -

Introduction : ’ S o -

Asset pricing is the hub of interest for researcher scholars related to fipance, There have been continuous researchers
ou pricing of an asset to discaver the key factors that best establish the asset price. Many models for pricing of an
asset have been intreduced to lead investors to build financing decisions and investments more efficient, Most
prevalent models to price ap asset are Capital Asset Pricing Model known as CAPM, Arbitrage Pricing theory and
Fama and French three factor model. The most renowned of these models is (he Capital Asset Pricing Model given
its numerous testable inferences and Supremacy in the finance literature. CAPM was introduced by Sharpe & Lintner
 the year 1964 and it was built on the Markowitz model of portfolio (1958). Almost 55 years later, the Capital
Asset Pricing Model is yet extensively utilized in applications and practical scenario, i.e. estimation of cost ofequity
and evaluation of the portfolio performance; B : o A

There are 2 elements of risk, one 15 systematic risk and other one is unsystematic risk. Systematic sk is the part of
risk that is originated by the change in market environment and also’influences the securities available in the markel,
Non-systematic risk i5 the part of risk that is not aceusred because of the market risk and comprises security specific
and hence distinetive to that security, Non-systematic risk might be minimized by opting proper mix of portfolio; the
systematic risk is non-diversifiable and can’t be removed by diversification.

Outline of CAPM

relationship of an asset, The model helps in establishing relationship between the expecled risk premium on.an asset_
and its systemalie risk, This mode! is based on below assumptions:

‘e Investors are likely to take decision based on sole assessments of risk-return
The buy and seil transaction is undertaken in infinitely divisible units
Investor can sell short whichever number of shares without threshold ,

" Market is in perfect competition and single investor cannot influence prices, with no transaction cost
Personal income tax is assumed as zero
Investors can borrow the desired funds at risk-less rates

The CAPM relationship states that the estimated surplus return on every asset is directly relative to the systematic
tisk involved. The ‘surplus returns’ in excess of the returns yield from the risk free assets deceits in the centre phase,
A risk free asset ‘means an asset which htas zero variations. These assets must have zero comrejation with any other
asset. The retums generated from risk free asset are the.liberated returns and there is no involvement of unceriainty,
Systematic risk of an nsset (B) is defined ns;

B=COVim/o?s

Where, COV\m: Covariance between Security Return and Market Return -
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Abstract

In this era of globalisation, as economic growth is taking placing, it has brought some
hegative impacts on individuals and society as a whole, Individuals are nowadays becoming
aware of the environmental pollution and are getting health consciousness. The developed
worlds of Europe and North America have siarted giving badk to nature by demanding
organic fruifs and vegetables. The fast emerging economies of Asia like China and India are
also joining this league (TechSci, 2013). But, the tendency of an individual to consume
organic fruits and vegetables depends on a number of factors, such as knowledge and
awareness, animal welfare, trust and visual appearance. The determination and
understanding of these factors help in understanding consiume’ needs, wants and demands. A
lot of research has been conducted throughout the world to identify the main characteristics
of the organic food consumers, their perceptions, knowledge and awareness, motivations to
buy and also the factors impeding the purchase of organic food products. The aim of the
present study was to know the factors that influence the buying behaviour of consumers
towards organic fruits and vegetables. Structural Equation Modelling was applied to the
Jactors explore and confirmed vie exploratory and confirmatory factor analysis. The results
of the study indicate that though all the factors have significant effect on buying behaviour of
consumers lowards organic fruils and vegetables but all the significant level of Animal

Welfare is highest and the sigmj’}}j{g@

of Trust on buying behaviour of consumer is

lowest, _.r/
P
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ABSTRACT

The aim of this study is to provide an understanding of consumer buying behavior with respect to Ready To Cook
(RTC) food such as Instant mixes, Ready made sauces, Mc Cain’s food products, MTR food products, frozen and
chopped vegetables ctc. Exploratory study has been used to systematically review the previous relevant studies done
in this niche arca of rescarch. Automated insights from Qualitative Data Analysis software NVivo 11Plus have been
used for analysis of literature. Apart from academic relevance, understanding of factors affecting behavior of
consumers is also important for practitioncrs so that prudent strategic decisions to influence consumers could be
made cfficiently.

KEYWORDS

Processed Food, Ready To Cook Food, Convenience Orientation, Subjective Norms, Perceived Behavioral
Control.

- —

Cerfified True Coby l{

!
| Registrar
| Jagan Nath University, Jaipur



-‘_ . . i . L) T - 2o . ¥ = 4 .. LT ] %4 -.:_.:_;,_.-.

S P J..i."ﬁ,. ) s REVEES
R rp_gponal .I ournal of Research in Socxal Smen%s, AR R K '
Vol -91ssue ], Jahpary 2019, > :
ISSN: 2249:2496 Tmpact Factor: 7.081 y .'
J omal}{m’nepage http://www.ijmra.us, Email: editorijmie@gmail. com :
{ il :Double-BIu?é Peer Reviewed Refereed Open Access International Jouni.fl ‘-N’Int‘ﬂuded in the International Serial e
“o-u= = ©Directories Indexed & Listed at: Ulri¢h's Periodicals Dlrecmry ©, USA. Open J-Gage as well as in Cabell’s ? e
Directories of Publishing Opportunities, U.S.A ! . :

MEDIA I-NTRUDING_RIGHT TO PRIVACY - A REALITY

Dr Rajni Parmar’

Prof. Mahendra Tiwari?

Introduction:

“Press is the watchdog to see that every trial is conducted fairly, openly and above board, but
the watchdog may sometimes break loose and has to be punished for misbehavior.”

6 : -Lord Denning®

Intrusion upon privacy is gradually becoming the order of the day. It has therefore become a
matter of great concern. Innovation has overwhelmed us. Industry has overcome us. We find
ourselves helpless by latent invasions of our privacy and overt intrusion of our personhood. The
law of privacy is recognition of the individual’s natural right which is to be let alone and to have
his personal space inviolate. The need for privacy and its recognition as a right is a modern
phenomenon. Human'urge'is to keep things, which are private, away from the public gage.
Edward Coke long ago recognized that “a man’s house is his castle.” “Thus, with the passage of

time, ‘right to privacy” or ‘right to be let alone’ has emerged as a cherished natural right.

Concept of Pfivac_y:

®

The concept of privacy is relatively, a new development in realm of law, and the stream of its
development is still flowing. In 1890, two Boston lawyers Samuel Warren and Louis D.
Brandies who later went on to become Justice Brandies of the United State Supreme Court wrote
an article entitled “Right to Privacy.” They argued in their article that privacy ought not to be
dependent on private property entirely. Instead, they wrote, it should be grounded on the concept
of the “inviolate personality-right to be let alone.” Today privacy is first and foremost, a

1 Associate Professor, Amity Law School, Amity University Rajasthan, Jaipur.
2 Dean and Head, Faculty of Law, M j-Yinayak Global University, Jaipur.
3 Book ‘Road to Justice’ 7
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